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“Travelling to experience" is an advanced stage of tourism followed after 
sightseeing, recreation. To meet the requirements of this experimental tourism, tourism 
products for the trip of experiencing becomes the best link between market and 
resources. This type of tourism emphasizes tourists’ experience of histories, cultures 
and lives, and their involvement. Tibet is rich in tourism resources of all kinds which 
are guarantee of resources and condition for developing tourism products for the 
experimental tourism. So my paper chose this subject for study. 
According to the natural and social resources of Tibet, this paper proposes that the 
best way to add the value of ethnic tourism products and improve their competitive is 
to design them being full of original ideas and regional cultural characteristics. The 
main idea of the paper is the theory of experience economy →‘experience’ to analyze 
the correlation of tourism products and experience economy →then to suggest to two 
tourism product design modes――RMP and TAI →to design regional experimental 
tourism products of Lhasa Shoton Festival. It can be a new approach for folklore 
tourism of Tibet to develop the tourism products of regional folklore in experience 
economy. 
The innovations in the paper is taking experience economy as the stand discusses 
the features, and analyzes the modes of developing Tibetan folklore Tourism Products 
in experience economy, as well as put forward some new ideas and methods of doing 
so based on the specific geographic features, and folk and religious tourism resources 
of Tibet. RMP and TAI modes are adopted together to analyze the ideas and methods 
of developing of Tibetan folklore tourism products in experience economy. The paper 
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